
CREATIVE BRIEF
Thank you for taking the time to fill out creative brief. 
This brief has two functions: first, it ensures that you know exactly what you want to 
achieve, and, second, it will give us key points to focus on and help us to offer the best 
creative solution for you. Please return this form as soon as it has been completed to 
tera@rdmediagroup.ca   or alexandra@rdmediagroup.ca

Project Title/Scope of Work:	

Date:

Full Name:

	
Contact: 

Tel/Cell No:

Email address:
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Company Profile 
What your organisation does; how long you have been established and how many staff you 
employ; what your niche market is; and how you fit in to your industry sector
	

Vision and/or mission statement (if any)
	

Market position 
A realistic evaluation of your company, service, or brand relative to what the competition is doing
	

Target market 
Demographics--the age, gender, income, employment, geography, lifestyle--of the audience 
you’d like to reach
		

Communication task — “the message” 
What short and specific message you want to deliver through designed items?
		

Corporate Guidelines (if any) and previous marketing materials examples Y/N
The more clues you give about your design standards and tastes the more likely we’ll be able to 
produce something close to your aims
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LOGO DESIGN

Message 
Single-minded word or phrase that will appropriately describe your ideal logo.
	

Sub-heading if any (ONLY if you would like to incorporate it in your logo).
	

Logos you like / dislike (3-5 would be great).  Please explain why you like/dislike them.
	

Colours 
Do you have any preferred colours? Are there any colours we should avoid? 
	

Images/symbols
Is there any specific images/symbols that must be included in your logo?  
	

Is there anything specific that must not be included in your logo? 
	

Is there anything else you would like us to consider in producing your logo? 
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WEBSITE DESIGN

Current/preferred names and domain names  (.ca/.com/.org) for the website
	

What are the goals of the website:
Attracting new clients/partners
Expansion into new markets
Image building
Facilitate communication with partners, clients, vendors
Create regularly updated information resource for clients, partners, media
Get marketing information from audience, research 
Create awareness about the company’s products
Get clients’ feedback
Other (please specify)

Type of the website
1/ Corporate website representing the company ad its services

2/ Project/brand website focused on promoting particular products/services 

Briefly describe what you’re looking for in the website and what would you 
like us to provide

List a few words how your visitors should perceive the website, i.e. company, 
products/services 
	

What key words/phrases your potential clients to search for on a search engine 
	

Will you provide images/videos for the website?
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Competitors
Please, provide links to your major competitor’s websites. What do you like/dislike about 
these websites? 

	

What are other websites you like/dislike? Why? (3-5 links would be great)
	

What are you planning to have on your website? (e.g. company and industry news, press 
releases, newsletter subscription, articles, product catalogue, booking system, online 
shopping, careers, on-site search, questionnaire, file archive (audio, video, podcast), feedback, 
forum, promo offers, order forms for products/services and payment system   

Is there anything else you want us to know about the project?

STATIONERY DESIGN

Company details for stationery  (if different from above)
	

(i.e. not specific to an individual)
	

Information to be on placed on your letterhead
		

Do you plan your letterheads to be printed in house printers? 
		
		

Would you like us to quote you on the printing of your stationery? 
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PRINT DESIGN

Look and feel 
required such as contemporary / traditional / brash / minimal / corporate /  fun /  examples of similar
		

Images 
How will these be supplied or do they need to be shot /royalty free?
		

Budget and time 
			 

Deadlines 
Please provide a detailed and realistic schedule of how you would like the project to advance
	

THANK YOU!
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